428 |_| ot In
2 N<eh

Popular
== LR C leveland chef
*Dante Boccuzzi
Sfoetting new |
@digsidowntown
’ Akron.

!

Stories of

SUCCESS from
local businesses
& great places to
Llive in“the city

Supplement to Cleveland






























D>

MICHAEL CAVOTTA

FALL 2011 | THE METROPOLITAN EXPERIENCE 17




To insure the restaurant’s success,
Boccuzzi has also teamed up with anoth-
er successful restaurateur — local Hiba-
chi Japan owner, Morgan Yagi — and
current partner, GianCarlo Calicchia.
These partnerships, plus Boccuzzi’s expe-
rience and reputation bring street cred to
the endeavor even in its conceptual stage.
Boccuzzi’s many credits include graduat-
ing from the Culinary Institute of Amer-
ica; being nominated for a James Beard
Foundation Award; working at Charlie
Palmer in New York and Nobu in Italy;
and cooking for such stars as Neil Young,
Bruce Springsteen and Robert De Niro.

The food will have a style similar to
Dante, Boccuzzi’s restaurant in Tremont.
“I'm envisioning having a menu made up
of maybe 20 items that will all be avail-
able in small, medium or large portions,”
he says. “The economy being what it is,
people still want to go out and enjoy
themselves at a nice place. DBA will give

Learn to fence this year at
Kiraly Fencing Academy Arts
& Antiques.
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them an opportunity to do that.”

Price points will start at around $4 and
go up to about $30. Boccuzzi says the
wine list and cocktail program will have
similar variance in pricing. “It’s all about
value and price perception.”

Boccuzzi will be developing the menu
and atmosphere in collaboration with
trusted chef d’cuisine, Torston Schulz,
formerly of Nobu, who has worked all
over the globe and with Boccuzzi in Mi-
lan. He has run restaurants in Las Vegas,
Portugal and Hollywood, just to name a
few. “T'll help create the menu and open
the restaurant. I'll even make appearanc-
es,” Boccuzzi says. “But Torston will run
the restaurant. He’ll follow my direction,
but will definitely have his own creative
input. We make a great team.”

Part of Boccuzzi’s nostalgia for the new
space stems from his own childhood ex-
perience — he went to high school in
nearby Cuyahoga Falls, and spent those
years hanging out in Akron. “This city is
similar to Cleveland in that it’s on the re-
bound, changing for the better and start-
ing to grow and expand,” he says. “I'm
thrilled to be a part of that.”

DBA is slated to open in early 2012.
Boccuzzi plans to have a big party or
two to kick it off, so keep your ears
to the ground.

RECREATION
Lock 3 Skating Rink
Being surrounded by
interesting  architec-
ture mixed with the
opportunity for fall-
ing snow makes
outdoor Lock 3
Skating Rink the
base for a win-
ter wonderland.
Crowds flock to
this pretty par-
cel of glassy ice
to show their solo
skills or to have a
great excuse to hold
hands with that spe-
cial someone.

This year, the City
of Akron is adding to
the fun with a chute that

will snake its way through
Lock 3 (no snow necessary).
Look for attractions, includ-

ing Kinderzone, the Akron history
exhibit and a toy marble exhibition.
Special events such as the Firefight-
ers Chili Challenge, sled dog week-

end, holiday events and the beloved First
Night celebration will keep skaters com-
ing back again and again. Visit down-
townakron.com for a listing of events.

Cuyahoga Valley Scenic
Railroad Tree Train

Choosing the annual holiday tree is
so much more interesting when the ad-
venture includes a train ride. Every year,
the CVSR offers a ride to the historic vil-
lage of Peninsula, where passengers then
take a bus to Heritage Tree Farm to select
and cut their own Christmas trees. The
train hauls the holiday greenery back to
the station for riders to load into their car
sand take home.

If you just want to head to Peninsula
for the shopping alone, hop on board the
Peninsula Explorer, a journey through
the heart of the Cuyahoga Valley Nation-
al Park to the historic Village of Penin-
sula. During a layover, stroll through the
unique shops and galleries to find special
gifts for the holidays and beyond.

Other holiday season train adventures
include A Christmas-Time Excursion to
downtown Akron for skating at Lock 3,
shopping in the outdoor German Village
and local forays for lunch and other en-
tertainments — on the way back home,
Santa will be on board to visit with pas-
sengers. If nostalgia is your thing, try the
Mr. Jingeling & Friends Holiday Express.
This ride features Santa’s No. 1 Elf and
Keeper of the Keys singing songs, telling
stories and handing out his magical keys.

Akron Zoo

The Akron Zoo’s animals are in house
year round, and the fun doesn’t stop just
because it’s cold out. Special events in-
clude breakfast with Santa and the ani-
mals during the two weekends before
Christmas. This holiday tradition in-
cludes feeding the penguins, visits with
Santa, holiday cookie decorating, a full
breakfast buffet and live music. Saturdays
in January offer the Cabin Fever Reliev-
er, featuring a free winter-themed craft
for kids, hot chocolate for everyone and
story telling. And Sunday, Jan. 28, is the
annual Akron Zoo Snow Bowl — five-
person teams can enjoy three games of
bowling and a raffle while supporting the
z0o. Finally, in February, warm up at An-
imals Do It Too and Overnight Snooze,
an adults-only party in celebration of
Valentine’s Day.
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ARTS AND CULTURE
Akron Glass Works

Akron Glass Works is a working stu-
dio with a gift shop in front (all works are
made by local artists) and hot shop in the
back, where you can watch six artists at
work. Free demonstrations run every Sat-
urday from 6 to 10 p.m., making this a
great stop on a night out downtown.

If you'd like to try making some art
yourself, Akron Glass Works offers a va-
riety of workshops every weekend (ex-
cept in January, when it’s closed for
maintenance and recuperation). Work-
shop themes include ornaments, pa-
perweights, birds, flowers and pump-

kins. The annual schedule will be posted
on akronglassworks.com mid-January.
While you’re there, check out the Mill-
works Gallery downstairs, which features
changing exhibitions of regional contem-
porary art in all media.

Kiraly Fencing Academy
Art & Antiques

Nothing distracts from cold gray
weather like a new pursuit. This year,
why not make it fencing? You can take
European Swordsmanship or Japanese
Fencing with a weekly class at the Kiraly
Fencing Academy. According to owner
and instructor Ernest Kiraly, fencing is
an active sport in Northeast Ohio. There

are competitions and tournaments at the
local and national levels every year, plus
a club championship at the academy.
Weekly classes are available for all ages
and abilities, starting with age seven.

Or just stop by the studio to see Ki-
raly’s collection of antique arms and ar-
mor. There’s a retail shop, plus a wide se-
lection of 15th through the 20th-century
art. The setting — the building looks like
an old castle inside — makes it a smart
stop for history buffs of all ages. Check
out kiralyfencingacademy.com for all the
details on class schedules, pricing and
how to sign up.

We Gallery

We Gallery is the brainchild of sisters
Karyn and Erin Ludlam, who opened the
space in June 2008 to display work from
local and national artists. It features a
variety of pieces made with metal, glass
and wood, plus jewelry, ceramics and
photography.

The Ludlams want to help the local
art market to grow by featuring a rota-
tion of local artisans. They hope to foster
relationships between artists and collec-
tors while offering a unique and afford-
able retail experience. We Gallery is open
during the monthly downtown Akron
Art Walk and throughout the week dur-
ing retail hours, Wednesday 11 a.m to 5
p.m. and Thursday through Saturday 11
am. to 9 p.m.

Akron Civic Theatre

Built in 1929, this architectural gem
boasts an unusual atmospheric, Medi-
terranean décor — one of only five left
in the country. Sitting inside for a show
gives you the feeling of sitting outside in
a courtyard, with stars and clouds grac-
ing the sky-like ceiling above.

Luckily, there will be many opportu-
nities this winter to find yourself in one
of those seats. Of course, the standard
holiday shows are must-sees, from the
beloved “Nutcracker” to the Oak Ridge
Boys’ Christmas Show to the Away in
the Basement Musical, which all run in
December. Then, bring the kids back in
January for ZOBAPAGO, a child-based
presentation about science, health and
hygiene. February will be hot, too, with
Cesar Milan, ZOSO and Peter Frampton
in the lineup. Visit akroncivic.com for a
full list of shows.
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By Kelly Petryszyn

FOR THE

Akron is home to a wealth of strong and innovative businesses and institutions.

BIOMEDICAL
CORRIDOR

In 2006, Akron Mayor Don Plusquell-
ic was on a trade mission in Israel with
representatives from Akron-area hospi-
tals when he looked at a map showing the
hospitals in downtown Akron.

“We had three anchors bringing peo-
ple in, but it was not generating the spi-
noff economic benefit,” he says.

Plusquellic is referring to Akron Gen-
eral, Akron Children’s and Akron City
hospitals, located in the heart of down-
town off state routes 8 and 59. Hospital
officials and the mayor decided to desig-
nate the 500-plus acres between the hos-
pitals as the biomedical corridor, an area
marked by technology and innovation.
In fall of 2006, the city purchased two
buildings for development of biomedical
companies. The corridor gained the Aus-
ten Biolnnovation Institute in 2008.

“Both physically and philosophically,
we are at the heart of the corridor,” says
Scott Rainone, director of communica-
tions for the institute, which represents
Plusquellic’s vision of collaboration. All
three hospitals partnered on the project
with Northeast Ohio Medical University,
University of Akron and the James S. and
John L. Knight Foundation.

The institute focuses on research, de-
velopment and manufacturing of or-
thopedics, wound healing and biomate-
rials. Plusquellic says the city was lucky
to recruit “an outstanding world-wide
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known” person, Dr. Frank Jackson, to
head the institute. “He understands that
it is about commercialization,” Plusquell-
ic says. “Without the opportunity to
manufacture products, you haven’t cap-
tured the value of the research.”

In its short existence, the institute has
provided 220 jobs and won the presti-
gious national i6 award for its innovative
work with the University of Akron.

Akron Polymer Systems, which uses
polymer to develop aerospace, alterna-
tive energy, biomedical and display ap-
plications, moved into the one of the
city-owned properties in 2010. The com-
pany’s administrators work with nearby
University of Akron’s College of Polymer
Science and Polymer Engineering.

Recently, Akron announced that FMI
Medical Systems Inc., a company de-
veloped through Akron’s Global Busi-
ness Accelerator, will start building a
150,000-square-foot headquarters and
manufacturing plant in the corridor. FMI
develops diagnostic imaging technolo-
gy that offers seven- to 10-times imaging
improvement over current systems.

Akron is also bringing a company,
Nervomatrix, from an Israeli incubator
in which it invested. Nervomatrix is de-
veloping an automated pinpoint treat-
ment for lower back pain.

Plusquellic hopes to see the corridor
have its own incubator in the Biolnnova-
tion Institute.

“We have excellent hospitals, excellent

doctors here and are particularly known
as a center of excellence in the areas of
polymers and orthopedics,” Plusquell-
ic says. “We want to continue to get the
word out.”

NEOMED

Last spring, NEOUCOM underwent
an identity transformation and became
NEOMED, Northeast Ohio Medical Uni-
versity. The new name is more than just
a different acronym — it’s a new identi-
ty. “People get it,” says NEOMED presi-
dent Jay Gershen. “It shows that we are
one of 14 public universities in the state.”
The school grew from a college into a
university, and its campus is adjust-
ing to accommodate the new students.
Gerhsen says NEOMED is building res-
idence halls, facilities and businesses as
well as expanding its programs. In ad-
dition, Gershen is working on a slew of
programs that will make NEOMED a na-
tional model for educating and keeping
medical professionals in Northeast Ohio.
These are a few of them:

STEM +M

NEOMED is building the Bio-Med
Science Academy on its campus to help
Portage County high school students de-
velop a base in science and math fields.
The school is expected to open in 2012
with 60 students. Professionals from uni-
versities, companies and healthcare orga-
nizations will speak at guest lectures.



Cleveland State University

CSU recently joined Kent State Uni-
versity, Youngstown State University and
the University of Akron as a NEOMED
partner. CSU is adding a NEOMED Ur-
ban Primary Care Track, which seeks
to encourage students to practice in ur-

ban areas. “After medical school, most
people end up in well-to-do neighbor-
hoods,” Gerhsen says. “We don’t do a
good job of placing graduates in urban
areas.” By 2013, NEOMED will fill 35
seats with CSU students. Two have en-
rolled already. This partnership will allow
CSU’s nursing and other medical stu-
dents to work with NEOMED’s medical
and pharmacy students in a collaborative
environment.

Another way NEOMED s attracting
CSU students is through the education-

for-service initiative.
The program
offers the

NEOMED is brlnglng exciting
Akron.

Hl
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students scholarships in exchange for the
promise they will complete five years of
service in Cleveland. Gerhsen calls it a
“model for increasing retention in Ohio.”

Research and Graduate
Education Building

NEOMED is also increasing its re-
search initiatives by partnering with the
Austen BioIlnnovation Institute. “We’re
excited about the opportunity to com-
mercialize intellectual property,” Ger-
shen says. NEOMED is building an
80,000-square-foot research facility on
its campus and leasing the former facil-
ity to biomedical companies. The first
company to lease the space is Crystal Di-
agnostics, which develops a fast way to
identify pathogens. “It is a very impor-
tant economic driver as well as medical
advancement,” Gershen says of the com-
pany’s work. Crystal Diagnostics is mov-
ing its research and development to the
NEOMED and opening its manufactur-
ing plant at the Kent Research Park.

INVOLTA

Many companies and institutions trust
computers to keep their data safe, not
thinking it could be lost to something as
simple as an electrical shortage. Thanks
to Involta, an Iowa-based company,
business owners can rest assured their
data will be secure.

Since August 2010, Involta has been
building a high-security data center in
the former Brown Graves Lumber Co.

building in Akron. The 46,000-square-
foot facility will allow businesses to co-
locate mission-critical computer systems
and related components.

“A data center is a utility the commu-
nity needs in the high-tech world,” says
Involta CEO Bruce Lehrman. “We’ll be
bringing in more fiber and Internet con-
nectivity than is there today and provide
it in a manner that helps keep and grow
high-tech jobs in the area.”

Lehrman says Involta, which means
“vault” in Italian, will bring eight to 10
jobs to Akron initially, with the possibili-
ty of more in the future. Involta identifed
Akron because the city has a “tremen-
dous amount of businesses that need it.”
Lehrman is tight-lipped on his target cus-
tomers, but he says the area’s large man-
ufacturing, medical, financial and enter-
prise organizations could benefit from
using off-site data storage.

“The cost for every one of the users is
less then they would have to pay to build
a facility,” says Lehrman. “It allows orga-
nizations to use their capital expenditure
dollars for things that really drive their
businesses forward.”

The new facility, which will open May
1, will be LEED-certified for its efficient
use of energy, water, lighting and materi-
als as well as other green strategies.

GOODYEAR

Akron has additional economic securi-
ty knowing Goodyear Tire & Rubber Co.
is staying here for at least 25 years. Good-
year agreed to stay in the Rubber City
until 2038 and provide 2,900 jobs as part
of a financing package for its new global
headquarters.

“We are very, very happy,” says
Plusquellic. “It is a great opportunity for
us to keep an iconic company.”

Goodyear manager of public affairs
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Scott Baughman assures the company is
not a flight risk. “All along our desire was
to stay in Akron,” he says. “When Stuart
Litcher and IRG approached the city of
Akron and asked for the property, it gave
us the opportunity. It’s a win-win for
Northeast Ohio and Goodyear.”

In 2007, Litcher, president of Industri-
al Realty Group and owner of Goodyear
real estate locally, proposed to develop
Goodyear’s current property into com-
mercial, retail and office space as part of
the Riverwalk plan. He also offered to
build it a new headquarters. When the
economy tanked, he scaled back, but
moved forward with a plan to build the
639,000-square-foot facility and renovate
Goodyear’s current buildings.

The seven-story building will connect
to Goodyear’s Innovation Center, which
will be renovated as part of the $161 mil-
lion project. The two buildings will serve
as the central North American campus.

Goodyear has been in Akron for 113
years and it may contract to stay until
2093. “It’s excellent for not only
Akron, Summit County and
Ohio, but for Goodyear to
know we are going to be
here and we’ve got that
stability,” says Baugh-
man.

CHRISTY
CREATIVE

Shon Christy first
realized social me-
dia was going to be
impactful while at-
tending the Univer-
sity of Akron. He was
finishing his master’s in
marketing in 2007, and he
noticed students would rath-
er communicate through Face-
book than email.

He started Christy Creative in Decem-
ber 2010 as a marketing firm that used
traditional and e-marketing with an em-
phasis on social media. Soon, Christy no-
ticed a trend. “All the business was com-
ing in social media,” he says.

In October 2011, Christy made a risky
move and switched his firm to specialize
in only social media marketing — one of
the first to do so in his area.

Social media bring results quickly,
Christy says. Recently, his firm helped
market a restaurant opening in Washing-
ton D.C. “Just by tweeting with bloggers
and connecting with potential patrons,
we were able to get 29 reservations with-
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out them even knowing what the restau-
rant looked like,” he says.

Plus, he is surprised to see how much
money he is saving by using social media.
“You can spend thousands of dollars on
radio and TV commercials, where social
media is a much lower investment finan-
cially and you get a much larger return,”
he says.

Christy also started his firm in part
for his son, Beckett, who has Down syn-
drome. He wanted a place for Beckett
and other disabled people to work. That
sort of giving back
is another one of
Christy’s secrets to
success.

“If you’re blessed
to be a business
owner, it’s the right
thing to do,” he
says.

HOSPITAL REGION

Akron is home to three award-win-
ning hospitals within just three miles of
each other. U.S. News & World Report
has consistently ranked each hospital on
the “Best Hospitals” list. Here’s a look at
what they offer:

Akron General Hospital

For 14 years, the National Research
Corp. has ranked Akron General as Ak-
ron’s Most Preferred Hospital. It ranks
high in gastroenterology, geriatrics, gy-
necology, nephrology, pulmonology and
urology. Akron General serves more than

1.2 million patients, has 14 other loca-
tions and has on-site research facilities.

Akron Children’s Hospital

Located right across the street from
Akron General, this hospital specializ-
es in the treatment of infants, children
and teens. It has more than 80 locations
across Ohio. Each year it handles more
than 600,000 patients. It has received
Magnet recognition by the American
Nurses Credentialing Center — only six
percent of hospitals receive this status. In

Akron’s medical sector is thriving with three top-level hospitals
and a Biomedical Corridor.

addition to care, Akron Children’s offers
more than 100 advocacy and education
outreach programs. Children can have
fun in one of the many play areas while
staying in the hospital.

Summa Akron City Hospital

Previously named Akron City, this
hospital dates back to 1892. It is home to
the first accredited radiology department
in the country and the first adult open-
heart surgery performed in Akron. Ak-
ron City received Magnet recognition by
the American Nurses Credentialing Cen-
ter — only six percent of hospitals re-
ceive this status. The staff also teaches at
the nearby NEOMED. The hospital treats
more than 100,000 patients yearly. It is
recognized for its award-winning care in
pulmonology, urology, cancer, diabetes,
endocrinology, gastronomy, geriatrics,
gynecology and orthopedics.



